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Abstract
In this retrospective article, we outline the rationale for starting the Strategic Entrepreneurship Journal. We provide evidence on the percentage of published papers in SEJ in each of ten key themes in strategic entrepreneurship identified when the journal was founded. Evidence on progress towards goal achievement in terms of trends in submissions, desk reject and acceptances rates, downloads, plus examples of highly cited papers and entry into key indicators such as the Financial Times list of 50 journals. We outline developments in strategic entrepreneurship and their implications for future research, notably the need to consider multiple levels of analysis and the role of context variety.  Finally, we discuss some of the lessons from SEJ for the general challenges that arise in starting a new journal.   

Introduction
Building on the ideas of Gary Hamel (2000) suggesting that we are in a new age of uncertainty and opportunity, a special issue on strategic entrepreneurship was published in the Strategic Management Journal in 2001. In this special issue, Hitt, Ireland, Camp and Sexton (2001) explored the independent development, linkages and complementarities of strategic management and entrepreneurship. They noted that both fields have the end goal of creating wealth, by gaining and sustaining competitive advantages in strategic management and by exploiting opportunities in entrepreneurship. Yet, they also noted that although the two fields and streams of research are independent, their boundaries overlap as well. For example, firms trying to gain competitive advantages may do so by exploiting opportunities. Additionally, when exploiting opportunities, entrepreneurs seek to establish competitive advantages to sustain their wealth creation (Hitt et al, 2001). Thus, this work suggests the existence of a strategic entrepreneurship construct. As such, strategic entrepreneurship is derived from the integration of entrepreneurship and strategic management. Strategic entrepreneurship occurs when individuals or organizations simultaneously act entrepreneurially (i.e., seek to identify and exploit opportunities) and strategically (i.e., seek to establish and maintain a competitive advantage). So, this special issue highlighted the value and importance of the strategic entrepreneurship construct. In addition, other research in entrepreneurship and strategic management questioned how firms create value (e.g., Bruyat & Julien, 2001), what is the source of value in resources and then how those resources contribute to achieving a competitive advantage and firm value creation (e.g., Priem & Butler, 2001). These works and research thrusts in both entrepreneurship and strategic management served as a catalyst for new research to examine and understand how firms create value that eventually spawned the Strategic Entrepreneurship Journal (SEJ). 
	Ireland, Hitt and Sirmon (2003) further elaborated the notion of strategic entrepreneurship, proposing a model of the strategic entrepreneurship construct. They argued that strategic entrepreneurship is derived from the integration of strategic and entrepreneurial knowledge and results from analyzing entrepreneurial actions using a strategic perspective. They suggested that firms that identify opportunities but are unable to exploit them will not create wealth. Likewise, firms with competitive advantages but without new opportunities will be unable to sustain their advantages. As such, Ireland et al (2003) explained that firms need to employ an entrepreneurial mindset and exercise entrepreneurial leadership to manage the firm’s resources (including critical capabilities) to create innovation that produces a competitive advantage. Thus, this work extended our understanding by explaining the process by which strategic entrepreneurship is enacted. The model Ireland et al (2003) present demonstrates the strategic entrepreneurship process (i.e., the process to create/develop strategic entrepreneurship). This work then suggests that strategic entrepreneurship is both a process and a construct thereby providing further impetus to foster research within the strategic entrepreneurship umbrella.
	Using this work as a base and analyzing other external factors such as the market for entrepreneurship research and the competitive journals and internal factors including the capabilities existing within the Strategic Management Society (SMS) and its other resources (e.g., financial), discussions about developing a new journal commenced.
Reasons for Founding the SEJ
	With the continuing popularity of the Strategic Management Journal (SMJ) demonstrated by its high ranking on quality by a number of groups (e.g., Financial Times list of top journals), its strong impact factor and the increasing number of manuscripts submitted for publication in SMJ, discussion began in the SMS executive committee and board of directors about starting one or more new journals. Three content areas for new journals were identified and evaluated for to develop new publications of the SMS including strategic entrepreneurship, international strategy and executive strategic practices. The Publication Committee analyzed each of the three alternatives and produced positive assessments for strategic entrepreneurship and for international strategy. Although there was a need for another journal on the strategic practices of executives (that would fit the mission of the SMS to integrate business executives and management consultants--B’s and C’s with academics--A’s), the market for such work is exceedingly difficult to penetrate. Thus, a decision was made not to proceed with the development of a journal on the strategic practices of executives. 
	The other two journal alternatives were both considered favorably. Thus, the decision was to implement them in sequential fashion separated by a few years in time so as not to overburden the editorial capabilities and financial resources of the SMS and the production capabilities of the editorial staff dedicated to SMS journals. The evaluation suggested that there was demand and opportunity for a new journal in international strategy. At the time, SMJ was receiving an increasing number of submissions focused on international strategy and the top scholarly journal publishing work in this content area, Journal of International Business Studies, was publishing a significant amount of research on international strategy (about 50% of the articles published during the period examined). Even so, the immediate opportunity was evaluated to be greater for a new journal on strategic entrepreneurship.
	There was a growing amount of research in the entrepreneurship field and the quality of this work was also increasing. The SMS had a growing and healthy interest group on strategic entrepreneurship. As such, it had an internal source of scholarship relevant for publication in such a journal. And, there had been an increasing number of manuscripts on strategic entrepreneurship topics submitted to SMJ in the most recent years. Among the large number of entrepreneurship journals, two especially published the kind of high quality work SEJ envisioned, Journal of Business Venturing and Entrepreneurship Theory and Practice. Even though both were perceived to be quality journals, neither was considered to be a consensus A journal at the time. Additionally, the analysis concluded that no major field gained respect and legitimacy until it had a specialized consensus A journal in the field. This is true even if other A journals with a more general focus (e.g., AMJ) published work in the specialty area. As such, there was a need for an entrepreneurship journal that published high quality research and there was an opportunity because no consensus A journal in the entrepreneurship field existed at that time.
	There were two other factors that contributed to a positive decision for starting SEJ. Entrepreneurship is a field that spans several social science and business disciplines such as economics, psychology, sociology, finance, etc. A focus on strategic entrepreneurship was expected to attract the work of scholars interested in entrepreneurship across these disciplines. In fact, strategic entrepreneurship was envisioned to be a broad rather than a narrow construct that encompassed work across several disciplines and sub-disciplines within the broader management field. Thus, there was an opportunity to encourage and publish high quality research on entrepreneurship with a strategic frame from multiple disciplinary perspectives and broaden the conversation and richness of knowledge in the field. Secondly, there was a cadre of high quality scholars in the SMS who could help develop a strategic entrepreneurship journal and move it forward over time consisting of a significant number of scholars with interests in the area who could serve on editorial teams and the review board. These scholars had published important research in the top scholarly journals in the field (e.g., SMJ, AMJ, AMR, etc.) and had produced valuable research in entrepreneurship. This capability was predicted to grow over time providing a wealth of talent for the journal and its future development.
	For the reasons noted above, the leadership of the SMS (officers and board members) decided to found and develop the Strategic Entrepreneurship Journal.
Foci of the New Journal
	The intent of the SMS for SEJ was stated in the first issue published in 2007. We desired to encourage, support and provide visibility to research at the intersection of entrepreneurship and strategic management that focuses on one or more of the four i’s: imagination, ideas, invention and innovation (Schendel & Hitt, 2007). Thus, the research “focuses on the discovery or creation of new things, with advances from which society benefits through new value propositions that better serve the needs of some segment, or the whole, of society” (Schendel & Hitt, p.1). 
	To clearly define the vision and scope of the SEJ, we developed ten major themes within which we desired to publish research. Below they are listed and briefly defined:
Strategy vs Entrepreneurship
	The integration of strategy and entrepreneurship to create new value.
Creativity, Imagination and Opportunities
Applying imagination and insight to produce opportunities that lead to valuable inventions and innovations.
Risk and Uncertainty
Understanding the risk inherent in entrepreneurship and how to manage uncertainty to exploit opportunities.
Innovation
Because of its importance for survival and success in many markets, we need to understand how to rapidly create multiple forms of innovation.
Change
Change continues to occur and at a faster pace requiring a better understanding of how to proact in the creation and implementation of change.
Technology
Understanding the creation, development and use of new technology to gain a competitive advantage.
Entrepreneurial Actions, Innovation and Appropriability
Emphasizes the importance of protecting intellectual property rights and extracting value from technological change.
Behavioral Characteristics of Entrepreneurial Activity
The influence of individuals and groups on entrepreneurial activity especially in the invention and innovation processes.
Entrepreneurship and Economic Growth
	The role of entrepreneurship in the growth and development of geographic entities.
Social Role of Entrepreneurship
Understanding the activities and processes of social entrepreneurship and entrepreneurship in public and nonprofit organizations.

The intent of providing this information was to guide and encourage potential authors working on research in any of these areas to submit their work to SEJ. It also demonstrated the desired breadth of research to be covered by the journal and communicated the intent to publish research from multiple disciplines. Obviously most, if not all, of these topics can be addressed in research by traditional entrepreneurship and strategic management scholars. But, some of these themes clearly encompass foci most relevant to other disciplinary domains. For example, creativity and imagination and behavioral characteristics of entrepreneurship yield research questions that can be addressed by scholars in psychology and the management sub-discipline of organizational behavior. Additionally, several research questions within the themes related to risk and uncertainty, innovation (and appropriability thereof) and entrepreneurship and economic growth can be addressed by economics scholars. The theme of the social role of entrepreneurship has foci important for sociology and political science scholars. And, themes focused on technology and innovation are relevant to scholars interested in the management of technology.  Finally, the theme of change yields research questions relevant to organization theory scholars and scholars of organizational change (and development).
For the first volume of the journal, prominent scholars were invited to produce research papers relevant for each of the ten themes to provide exemplary work representing these areas (in the hope of guiding future submissions to the journal). Although many of the scholars from whom we invited work are more focused on entrepreneurship and strategic management (or strategic entrepreneurship), scholars with other disciplinary training and foci were also invited. For example, we invited and published articles by scholars whose training, focus and/or primary home base were in a discipline other than entrepreneurship and management including sociology, social psychology and economics along with scholars working in other sub-disciplines within management such as organizational behavior, organization theory and organizational change. Several of the papers in the first volume have been influential as measured by their number of citations. These are exemplified by Alvarez and Barney’s (2007) article on discovery versus creation, the Shah and Tripsas (2007) article focused on user entrepreneurship, the Agarwal, Audretsch and Sarkar (2007) article on knowledge spillovers and creative destruction and Baron’s (2007) article on behavioral and cognitive factors in entrepreneurship.
We have achieved a moderate degree of success in attracting research that seeks to answer research questions relating to the various themes. We analyzed all of the work published in SEJ after the first volume (in which the papers were invited to include foci to cover the themes). Unsurprisingly, some of the research addressed foci that spanned more than one theme area (almost 30% of the articles had multiple foci). Table 1 shows the percentage of research published in SEJ that fit within each theme across two time periods (2008-2011; 2012-2016). 
*Insert Table 1 near here*
As shown in the table, the largest percentage of articles is in the more general category of Strategy vs. Entrepreneurship (41.8% in 2008-2011 and 49.5% in 2012-2016). Perhaps this is not surprising given the focus of the journal on strategic entrepreneurship. These articles in some way integrated both strategic and entrepreneurial foci. However, a more careful examination of these articles suggests that other categories should be added. For example, 36.4% of the articles in this category during 2008-2011 and 20.8% during 2012-2016 examined international entrepreneurship topics, a trend that may have been influenced by the launch of Global Strategy Journal. Some 13.6% of the articles in this category during 2008-2011 and 21.9% during 2012-2016 examined entrepreneurial finance topics, an increase that reflects the burgeoning interest in this area (Cumming and Johan, 2017 this issue). Furthermore, 21.2% of the articles in this category during 2008-2011 focused on family business strategy and entrepreneurship but, surprisingly only 2.1% did so during 2012-2016. The categories of Creativity, Imagination and Opportunities and Behavioral Characteristics of Entrepreneurial Activity also displayed healthy amounts of published articles across the two time periods. There was reasonable balance across the other categories; some research was published in each category in each of the two time periods.
The majority of the authors of the published work were home based in the United States. However, authors’ home based in a number of other countries also had articles published in the SEJ. As shown in Table 2, 34.5% of the authors with articles published during 2008-2011 were home based in countries other than the U.S. And, it increased to 45.8% in the period of 2012-2016. Authors from 18 different countries had articles published in the SEJ during the period of 2008-2011 and it increased to 24 different countries in the period of 2012-2016. The authors represent a broad range of countries from Asia, Africa, Europe, Latin America, Middle East and North America. All of these data suggest that the SEJ is publishing a healthy amount of research on important and diverse topics to include creativity and opportunities, behavioral foci in entrepreneurship, risk and uncertainty, entrepreneurial implications for economic growth and social and public entrepreneurship. And, the reach of the journal based on the distribution of authors is broad including many regions throughout the world.
*Insert Table 2 near here*
The SEJ has been at the forefront of the recent surge in interest in opportunities from the start, notably in the special issue led by Alvarez and Barney (2008).  In addition, the SEJ has published special and themed issues on topics of increasing interest and importance in the entrepreneurship field such as international entrepreneurship, entrepreneurial finance and entrepreneurship in family businesses. A major focus was placed on entrepreneurship in informal economies and building theory in the entrepreneurship field.  As noted earlier, entrepreneurial finance and international entrepreneurship are important and evolving topics that might be added to or replace some of the research themes among the original ten. Recent developments in entrepreneurial finance involving various forms of crowdfunding, microfinance and accelerator programs are attracting considerable attention and potentially open up new research avenues for strategic entrepreneurship scholars (Wright et al., 2016).  
	Two of the smallest areas of published research during 2008-2011 were in the categories of Innovation and Change but they both increased during 2012-2016. There was also a small amount of research on appropriability (2.5% in 2008-2011 and 1.1% in 2012-2016) and the social role of entrepreneurship (although research on social entrepreneurship increased in the second time period), both of which represent areas of opportunity for researchers interested in strategic entrepreneurship. It should also be noted that some topics such as risk and change are inherent in many of the studies focused on other topics. For example, entering new foreign markets with new products (international entrepreneurship) is inherently risky because of the complexity and uncertainty associated with the liability of foreignness and often more so than introducing a new product only in domestic markets. McMullen and Shepherd (2006) suggested that entrepreneurial action inherently entails uncertainty (thus also risk). Hence, much of the research on entrepreneurship at least implicitly assumes risk and uncertainty. Also, developing and bringing new technologies and innovative products to the market almost always requires change (in marketing campaigns, manufacturing processes, etc.).
Thus, analysis of the research published in the SEJ in its first ten years suggests that it is diverse, interdisciplinary, addresses important foci and research questions in the field and the journal has attracted research from scholars throughout the world.  We turn next to the impact of SEJ.
Goal Achievement
	As implied in earlier discussions, the general goal for SEJ was to establish a journal publishing high quality research that advances our understanding of entrepreneurship. And, as suggested in the previous section, the desire was to publish research addressing a broad array of foci and research questions important in the entrepreneurship domain. We also desired to encourage research from different disciplinary views and traditions to ensure that the value produced was greater and more applicable to the field of entrepreneurship.
	Extracting from these general goals, a specific and very important goal was to become a highly respected scholarly journal that was regarded as one of the top scholarly outlets publishing entrepreneurship research. We desired to accomplish this goal by the end of its 10th year in operation. Our most immediate goal upon the start of the journal was to be accepted into the Thomson Reuters Web of Science (ISI) which assesses the relative impact of scholarly journals. This is an important signal of the legitimacy for any journal. The legitimacy afforded the journal by its inclusion is critical to attract quality scholarly work because the articles’ citations ‘count’ in the Web of Science—an important criterion for most authors and Deans. The Web of Science requires several years of experience with the journal to ensure that it publishes timely and valuable research in order to be selected for inclusion. We were pleased to achieve this status at the earliest possible time (the first time we applied) and the status was made retroactive to the first issue published in 2007. Thus, all articles published in the SEJ have been included in the Web of Science. 
	Other evaluations suggest the increasing stature of the SEJ. For example, in recent Journal Citation Reports by ThomsonReuters, the SEJ has been ranked highly—its journal influence score was second among entrepreneurship journals. The SEJ has also been accorded the stature of an A journal in the GBH German ranking and ranked as a journal with the most original and best executed research (level 4) by the Association of Business Schools in the UK. Perhaps the most positive assessment of the quality and impact of the SEJ has been the inclusion on the Financial Times list of top business journals. The 50 journals included in the FT list are used in the research ranking of business schools for input into their overall rankings of several MBA programs. Thus, this list is viewed positively by many deans and faculty scholarly performance evaluation systems are often designed to reward faculty for articles published in these journals. The SEJ’s inclusion on this list is a significant accomplishment for the journal. Table 3 depicts a comparison of quality rankings and evaluations of the SEJ and other prominent entrepreneurship journals. As shown in the table, only the SEJ and two other entrepreneurship journals, ET&P and JBV, have the highest rating in the ABS (4) and are included in the Financial Times 50 list. Our overall evaluation is that the journal has made much progress and is evaluated highly in the field. Yet, it has not yet achieved the elusive and difficult-to-achieve goal of being considered as a top class A journal in all circles. However, the continued advancement demonstrated by the increasing rating in the ABS and inclusion on the FT 50 list bodes well for the future.
*Insert Table 3 near here*
	Evidence supporting this assessment is shown by the number of submissions to the journal (see Table 4). In the first year of its operations, it received a total of 129 manuscripts to be reviewed for publication and the number of submissions has increased, with more than 580 submitted in the last two years. And the standards for the journal have been high as the average annual acceptance rate during the period 2011-2014 has been 6.9 % and the average annual desk reject rate between 2011 and 2016 has been approximately 32%, both comparable to other top scholarly journals in our field. Table 4 also shows growing interest in and attention to SEJ articles as measured by the total number of downloads, which doubled between 2014 and 2016.  In addition, SEJ has a global reach in terms of submissions, with authors submitting papers to the journal coming from 73 countries. The top five countries for submissions are US (34.8%), UK (10.3%), Germany (6.3%), Spain (3.6%) and China (3.3%).
*Insert Table 4 near here*
	The work published in the SEJ has been impactful in terms of citations as well. For example, the article by Alvarez and Barney (2007) has been cited more than 1100 times (Google Scholar) and more than 300 times in journals listed in the Web of Science. This article examines the debate regarding whether or not opportunities are discovered or created and the theoretical bases of each view. Short, Moss and Lumpkin (2009) presented a review of the research on social entrepreneurship, examining its development and future research questions that need to be addressed. This article has been cited more than 600 times (Google scholar) and almost 200 times in Web of Science journals. The articles by Shah and Tripsas (2007) on user entrepreneurship, Baron (2007) on the behavioral and cognitive factors in entrepreneurship, and Agarwal, Audretsch and Sarkar (2007) on the process of creative destruction through knowledge spillovers have a combined total of more than 900 citations. There are many more articles that have been in print a much shorter time whose impact is impressive and growing. The trajectory for SEJ is, therefore, strongly positive.
Current View of Strategic Entrepreneurship
	Early work in a particular field is often considered rather simplistic when viewed in retrospect. Initial models are frequently more general and perhaps overlook variables and relationships considered to be important in later research. Such an evaluation of the early work in strategic entrepreneurship was made by Kyrgidou and Hughes (2010). They suggested that the early models presented by scholars lacked the robustness to capture the richness of strategic entrepreneurship. The research published in the SEJ and in other top scholarly journals has provided a rich base to expand our models and understanding of the strategic entrepreneurship construct process. Therefore, Hitt, Ireland, Sirmon and Trahms (2011) developed a broader and multilevel model that provides a more thorough and hopefully more accurate representation of the strategic entrepreneurship process. They presented an input-process-output model acknowledging the inputs of individual and organizational resources into entrepreneurial activity along with resources obtained from external sources (such as alliance partners). Unique for most models of entrepreneurial activity were three general types of outcomes, benefits for individuals, for organizations and for the larger society. Specifically, they argued that successful strategic entrepreneurial activity creates value for customers, stockholders and other stakeholders. In particular, the activity creates wealth for the individual entrepreneur and her investors but also helps to achieve personal satisfaction and fulfill other individual needs. As such, effective strategic entrepreneurship produces many benefits for multiple individuals and entities.
	To be both entrepreneurial and strategic often requires individuals and organizations to be ambidextrous (Benner & Tushman, 2003) in order to balance exploring for new opportunities while simultaneously exploiting current opportunities. The strategic entrepreneurship construct is based on multiple unique but complementary knowledge stocks contributed by research from several disciplines. Thus, SEJ encourages multilevel research from multiple disciplines in the social sciences and is centered by research in entrepreneurship and strategic management. In fact, contextual effects on entrepreneurial activity are important and often significant thereby requiring more exploration in general and from a strategic entrepreneurship perspective in particular. Context has been increasingly recognized as a multi-dimensional construct involving not only institutional, cultural and sectoral factors but also organizational, social, ownership, spatial, and temporal dimensions (Autio, et al., 2014; Zahra & Wright, 2011).  As such, we envision a research agenda that builds on Hitt et al.’s (2011) framework to incorporate the different dimensions of context (Figure 1).
*Insert Figure 1 near here*
Some work from a strategic entrepreneurship perspective that incorporates context is emerging.  For example, Batjargal et al (2013) found that the country’s institutional environment influenced the social networks used by entrepreneurial ventures to access resources and thereby affect the growth of these new ventures. Additionally, Baert et al (2016) show how the orchestration of resources by portfolio entrepreneurs (entrepreneurs who concurrently own a number of businesses that they have started or acquired--Westhead & Wright, 2017) in the sectoral context of ICT differs from how resources are orchestrated by large corporations for entrepreneurial activities. Further studies could explore how the process functions in less high tech sectors or in high tech sectors with longer lead times.  Additional work might also usefully explore how the resource orchestration constructs vary in other organizational contexts, such as VC-backed ventures, social enterprises, etc. Different forms of ownership and governance, such as family businesses, VC-backed firms, IPOs, socially-owned ventures, etc., introduce differences in the goals and time horizons of entrepreneurs with consequent implications for the opportunities they decide to pursue and the resources they access and orchestrate that warrant exploration. The temporal aspect also relates to the need to explore the life-cycle stage of the firm and how strategic entrepreneurship evolves over this life-cycle. The spatial aspect concerns contextual factors relating to resources and entrepreneurial opportunities in a particular locality. The spatial dimension also includes the mobility across localities with recent work beginning to examine the strategic entrepreneurship challenges of returnees and transnational entrepreneurs, such as their use of social networks (Qin & Estrin, 2015). Further work is needed to explore the challenges experienced by a returnee or transnational entrepreneur in opportunity formulation and resource accumulation and orchestration.  More generally, additional studies are required to explore the influence of the dynamics of context on strategic entrepreneurship, both in relation to how contexts change over time and the mobility of entrepreneurs across spatial, organizational, and other contexts (Wright, 2011). 
Conclusions
	Starting a new journal is an entrepreneurial action and as such, the SEJ has had many challenges associated with uncertain demand and the liabilities of newness. Certainly, some of those challenges entail the attraction and development of quality research to publish and gaining the legitimacy and recognition as a high quality outlet for research in its domain. We discussed some of these challenges earlier.  One of the concerns noted early in the SEJ’s existence was that the journal represented an attempt by the field of strategic management to “take over” the field of entrepreneurship which if it occurred, would diminish the reputation and independence of entrepreneurship research (e.g., Meyer, 2009). Nothing could be further from the truth. In fact, given that both fields are multidisciplinary and much of the research is complementary, the intent was to highlight these facts and to emphasize the synergy that could be gained by integrating theory and empirical research using a strategic entrepreneurship lens. And, as noted earlier, the intent was to extend (broaden) the domain of entrepreneurship which should only enhance the field.
	Another challenge encountered in the startup of SEJ was serving as a sister journal to SMJ. SMJ is more than 35 years old and has been considered a top scholarly journal (Class A journal) since the beginning of the 1990s. Early in the life of the SEJ, many of the researchers engaged in strategic entrepreneurship research preferred to publish it in SMJ because they received higher rewards for those publications. Additionally, having SMJ as a sister journal likely created rather unrealistic expectations for SEJ (e.g., to achieve the recognition and visibility of SMJ in a very short time). 
The experience of SEJ reflects general challenges concerning the development of a journal portfolio by societies and academies which relate to the differentiation between journals in terms of their scope as perceived by potential authors, how that differentiation is or is not reinforced by the policies of societies/academies and of editorial teams, and coordination in the selection of editorial teams.  Societies and academies need to consider to what extent these nurture or constrain the development of new journals.  To what extent are journals in a portfolio (e.g., SEJ, SMJ GSJ) complementary or competing? These challenges are exacerbated by the inexorable increase in the number of and heightened importance placed on lists and rankings which lead to greater focus on journals and less on the articles within those journals. Although quality of the journal is important, we believe that the primary focus should be on the quality of each of the articles and the contributions they make to knowledge in the field.   
A simultaneous challenge to SEJ, in addition to that relating to SMJ, came from two primary competitors, the Journal of Business Venturing and Entrepreneurship Theory and Practice. Both perceived the SEJ as a threat in the market for the best papers and made changes to respond to this threat. Both journals’ stature and ranking have increased over the last 10 years. Of course, the stature and ranking of the SEJ has also improved markedly during its first ten years in existence. Although challenges still exist, their importance has diminished as the SEJ continues to achieve higher ratings by respected external sources such as the Financial Times. In a similar vein, SEJ must compete with other quality general management journals (e.g., Academy of Management Journal) and, as noted above, with specialized entrepreneurship journals (e.g., Entrepreneurship Theory and Practice and Journal of Business Venturing).  Yet, the comparable evaluations and status for the SEJ relative to ET&P and JBV suggest that it has at least achieved competitive parity. Its growing number of submissions and interest as demonstrated by the rapid growth in the number of downloads bodes well for its competitive position in attracting and publishing high quality research. Thus, perhaps competition has enriched all of these journals. Likewise, entrepreneurship research has also improved over the last decade. We would like to believe that SEJ played a role in the changes.
All of this said, the fields of entrepreneurship and strategic management are dynamic and thus the same conclusion is relevant for strategic entrepreneurship. There has been much research and development in this broad area of research that we refer to as strategic entrepreneurship. Thus, to understand where we have been, what has been accomplished and the future work in this area, we must evaluate the research published in the SEJ within a much larger milieu. Because of the research published in the SEJ over the last ten years and the work within this larger milieu, there are many exciting areas for potential research that can advance our understanding of strategic entrepreneurship. Several of the valuable research questions that highlight opportunities are addressed in the other articles included in this issue.
The journal has come a long way in its development thanks to many people and although there is still “more of the mountain to climb,” it is positioned to be a major player in the creation of knowledge and understanding related to strategic entrepreneurship.
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Table 1: Articles in Projected Theme Areas
						2008-2011		2012-2016
Strategy vs Entrepreneurship  		41.8%			49.5%
Creativity, Imagination and Opportunities	18.1%			 5.2%
 
Risk and Uncertainty  				 6.8%			 5.7%

Innovation					 1.9%			 6.7%

Change					 0.6%			 2.6%

Technology					 8.2%			 5.7%

Entrepreneurial Actions, Innovation
and Appropriability				 2.5%			 1.1%

Behavioral Characteristics of 
Entrepreneurial Activity			 9.9%			11.3%

Entrepreneurship and Economic Growth	 7.6%			 7.2%

Social Role of Entrepreneurship		 2.5%			 5.2%








Table 2: Authors’ Home Country
					2008-2011			2012-2016
Home Based in the US		    65.5%			    54.2%

Home Based in Other Countries	     34.5%			   45.8%

Authors’ Home Countries 		Belgium, Canada, China, 	Austria, Belgium, Brazil,
					Denmark, Finland, France,  	Canada, China, Denmark,
					Germany, Greece, Ireland,	Finland, France, Germany,
					Israel, Italy, Netherlands,	Hong Kong, India, Italy,
					Korea, Spain, Sweden,	Mexico, Netherlands, 
					Switzerland, United 		Nigeria, Norway, Singapore,
Kingdom, United States	Slovenia, Spain, Sweden,
				Switzerland, Taiwan,
				United Kingdom, United
				States












Table 3: Comparison of SEJ Impact with Entrepreneurship Journals

	Journal
	FT50 2016
	ABS 2015
	ABS2010
	ABS2009
	Acceptance rate (%)*

	SEJ
	Yes
	4
	3
	n.a.
	4-6

	ERD
	No
	3
	3
	3
	5.4

	ETP
	Yes
	4
	4
	4
	8.5

	FBR
	No
	3
	2
	2
	7.4

	ISBJ
	No
	3
	3
	3
	10

	JBV
	Yes
	4
	4
	4
	10

	JSBM
	No**
	3
	3
	3
	8

	SBE
	No
	3
	3
	3
	21



Notes: * Fayolle and Wright (2014); ** Previously in FT list. 





Table 4:  SEJ Trends

	Year
	Submissions 
(inc. special issues)
	Desk Rejects 
(%)
	Acceptance Rate
(% of initial submissions in focal year)
	Total Downloads

	2008
	129
	15.50
	5.4
	n.a.

	2009
	164
	9.49
	19.6
	n.a.

	2010
	176
	19.32
	16.4
	n.a.

	2011
	220
	29.09
	6.8
	30,858

	2012
	193
	32.64
	7.8
	29,293

	2013
	241
	32.37
	5.4
	30,599

	2014
	255
	18.04
	7.5
	34,906

	2015
	310
	40.32
	n.a.
	54,645

	2016 
	273
	39.2
	n.a.
	69,096


Notes: Final acceptance rates for 2015 and 2016 are not available as not all papers submitted in these years have had final decisions at time of writing.  


Figure 1 – A Framework for Strategic Entrepreneurship and Context
(adapted from Hitt et al., 2011)
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